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Net Happiness

-June 2008 shows surprise jump in Consumer Satisfaction -

Plebble.com’s Consumer Satisfaction Index for June 2008 is showing an improvement in Net
Happiness for the first time since November last year. Nevertheless, Happiness is still down
around its January 2008 level, way below its high in November.

The jump is in part explained by a significant jump in Value for Money ratings (from 0.42 to
1.05), suggesting that businesses may be offering better deals in response to consumers’
growing economic concerns.

Service level ratings have also slightly increased (from -0.01 to 0.76).

In an economic slowdown it pays to give consumers more of what they want.
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Sector Performance

-Broadband providers and ISPs continue their run moving up 3 places
for second month in a row-

Broadband providers and ISPs were the most improved sector, moving up 3 places for the
second month in a row, this time from 9" to 6". Be Broadband made a significant
contribution to this, receiving a massive endorsement this month from its user community.

Tradespeople are back up to third place, after a stint last month at 5".

Independently-run shops and retailers stay in pole position for the third month running.



There was no change in the bottom three spots — Public Services (3" worst), Estate Agents
(2" worst) and Train Operators (Worst). However, despite already being on the bottom spot,
there was a big fall in popularity for Train Operators (-1.52 down to -2.17). Value for money
offered by Train Operators is now extremely low (-2.81).

Airlines have also fallen 2 places. The question is how they will perform as the holiday
season hots up over the next few months.

By Plebble-rating

Position Movement* Sector Plebble-ratingd  Level of Service  Value for Money
1st Independent shops and retailers 247 2.56 2.30
2nd Restaurants 2.04 231 1.58
3rd ¢ 2 Tradespeople 1.30 1.32 1.31
4th Al Supermarkets 1.28 1.22 1.28
5th Al High Street retailers 1.17 1.28 1.05
6th ¢ 3 Broadband providers and ISPs -0.13 -0.20 0.43
7th A1l Mobile phone operators -0.21 -0.02 0.00
8th Al Banks -0.27 -0.38 -0.14
9th ¢ 1 Utilities -0.28 -0.26 0.03
10th A2 Airlines -0.32 -0.05 -0.49
11th Public Services -0.40 -0.05 -0.51
12th Estate Agents -0.82 -0.65 -1.14
13th Train operators -2.17 -1.82 -2.81
Average score 0.28 0.40 0.22
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Best and Worst performing Brands

-Small brands again take top spots-

There are two new Best Performers in the top one and two spots — graphic designers,
Noodle Doodle, and gifts website, AllofmyHeart — both of which are small brands. Third
place has been claimed by much larger brand, Be Broadband, after a massive show of
support from its user community.

Foxtons has moved down 1 place, overtaking British Gas to become Plebble’s worst
performer.

Mirroring the decline in popularity of the airline sector, British Airways has newly entered the
ten worst performers, moving from 18" worst to 10™ worst this month. Ryanair continues to
be unpopular, at 18" worst place.

Best Performers Worst Performer:

Position Movement* Name t £ S66f Swl (i A YPddition Movement* Name tfSo6f ¢
1st New  Noodle Doodle Limited 491 1st ¢ 1 Foxtons Estate Agents -4.51
2nd New  Allofmyheart 491 2nd A1l British Gas -4.15
3rd ¢ 14 Be Unlimited 4.21 3rd - The Labour Party -3.73
4th A3 Colchester Classics 418 4th ¢ 1 Abbey -3.66
5th A3 Caviste 4.02 5th A1l BT -3.46
6th 1 Savebuckets.com 3.98 6th - Orange -3.08
7th é 3 BOSHart 3.92 7th é 2 NPower -3.05
8th A5 Plain Lazy 3.91 8th A1l HM Revenue & Customs -2.86
9th A4 Craggy Island 3.90 9th A1l NatWest 2.75
10th A4 Waitrose 3.88 10th 8 British Airways PLC -2.74
11th A2 Ocado 3.58 11th Al More Than -2.35
12th Al John Lewis 3.52 12th A1l The Carphone Warehouse 2.24
13th A3 Tinto Coffee 3.50 13th o7 Tiscali -2.24
14th &1 Amazon.co.uk 3.43 14th - Pipex Internet -2.20
15th ¢ 10 Wiggle.co.uk 3.39 15th A3 Royal Mail -2.19
16th A4 Combined Insurance 3.37 16th A3 Alliance & Leicester PLC -2.16
17th A4 Look4aProperty.com 3.30 17th A2 Halfords 212
18th A 10 First Direct 3.29 18th A2 Ryanair 212
19th A5 Google 3.26 19th A2 Fasthosts Internet Ltd -2.08
20th A4 ICICI Bank 3.21 20th A1l London Underground -1.88
21st A3 Adnams PLC 3.15 21st i1 Royal Bank Of Scotland -1.65
22nd A3 Innocent Drinks 3.10 22nd el Vodafone -1.48
23rd A3 Strategies Group Ltd 3.06 23rd A2 Talk Talk -1.41
24th A3 Kaspersky 3.04 24th ¢ 1 Symantec -1.32
25th A3 David Clulow 3.02 25th New Microsoft Ltd -1.25
* Compared to previous month

Dropped out of Best Performers since previous month Risen out of Worst Performers since previous month

02 (Previous position 23rd Best) PC World (Previous position 24th Worst)

Waterstones (Previous position 24th Best)

Notes

Plebble-ratingsa are scored on a scale of -5 to +5 according to consumer ratings for level
of service and value for money. Ratings are compiled for all organisations from all service
sectors on the website www.plebble.com where consumers can independently rate their
good or bad experiences of service.



http://www.plebble.com/

The Plebble.com Consumer Satisfaction Index is a monthly index showing how consumer
ratings on the site vary month on month and between business sectors. As part of its index,
Plebble.com will issue information on the previous months’ Plebble-ratingsé during the first
week of every month, revealing ratings trends and consumer sentiment.

Rate businesses NOW at www.plebble.com - Share your experiences good and bad.
Businesses get to hear what they are doing right and where they are going wrong. Rating on
Plebble.com helps change things for the better.
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