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Net Happiness 
 

-Happiness index continues pointing downwards- 
 
Plebble.com’s Consumer Satisfaction Index for May 2008 shows that ‘consumer happiness’ 
continues to point downwards.  Since November 2007, the month-by-month average for all 
ratings on Plebble have declined by nearly 20% to a score of just over zero (+0.20), out of a 
possible range of between +5 and -5. For the first time, service level ratings have gone 
negative (-0.01). 
 

 
 
 

Sector Performance 
 

-Independently-run shops and retailers are still the Nation�s favourite- 
 
Independently-run shops and retailers stay at position 1. Even so, the sector's overall 
Plebble-ratings�  have fallen slightly (-5.18%). Restaurants also remain unchanged at 
number 2, with their overall rating declining by -0.84%. 
 
Supermarkets climb one place, even though they also score less well overall.  
 
The Plebble-rating�  for Tradespeople fell by nearly 12.5%, with the sector falling 2 places 
as a result. 
 
Broadband providers and ISPs were the most improved sector, moving up 3 places to 9th. 
During April 2008, Broadband providers and ISPs had been the second worst performing 
sector on Plebble and the worst performing on level of service. 
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Train operators stay on bottom spot, now scoring worst for both level of service and value for 
money. 
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Best and Worst performing Brands 

 

-Amazon.co.uk is Plebble�s highest climber- 
 
The highest climber among Plebble’s Best Performers was Amazon.co.uk, climbing seven 
places since April 2008. Comments about Amazon include: “Delivery is always by, or before, 
the promised date even over the busy Christmas period. Thoroughly recommended.” 
 
New entrants into the Best Performers were First Direct (now at number 8 – “No matter how 
hard I try I can't get them to answer the phone in more than four rings.”) and Waterstones 
(24th). 
 
The biggest faller among Plebble’s Worst Performers was NPower, falling 13 places to 
become Plebble’s 9th worst performer.   
 
Abbey was the worst new entrant into the Worst Performers table, coming in at 5th worst (“3 
operators have refused to answer my telephone call and one has put the phone down on 
me.”). Also newly appearing in the Worst Performers table are Alliance & Leicester PLC, 
Pipex Internet, Halfords and Royal Bank of Scotland. Symantec was the biggest improver 
among the worst performers, going from 2nd to 25th worst performer.  HSBC Bank PLC, 
Microsoft Ltd, Skype, Ikea and Sky Digital all made it out of the Worst Performers table. 
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Notes 
 
Plebble-ratings��� �  are scored on a scale of -5 to +5 according to consumer ratings for level 
of service and value for money.  Ratings are compiled for all organisations from all service 
sectors on the website www.plebble.com where consumers can independently rate their 
good or bad experiences of service. 
 
The Plebble.com Consumer Satisfaction Index is a monthly index showing how consumer 
ratings on the site vary month on month and between business sectors.  As part of its index, 
Plebble.com will issue information on the previous months’ Plebble-ratings�  on the first 
week of every month, revealing ratings trends and consumer sentiment. 
 
Rate businesses NOW at www.plebble.com - Share your experiences good and bad.  
Businesses get to hear what they are doing right and where they are going wrong. Rating on 
Plebble.com helps change things for the better. 
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